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NOTES

Marketing, Media, and Technology
Industries

	3,037 Transactions Totaling $169.8 Billion in 2016
	Digital Media/Commerce was the Most Active Segment with 1,229
Transactions, Followed by Marketing Technology with 980 Transactions
	Digital Media/Commerce was the Highest Value Segment with
$72.4 Billion in Reported Deal Value

	During 2016, Petsky Prunier tracked 3,037 M&A and investment transactions for a total of $169.8 billion
in reported value across five broad segments: Digital Media/Commerce, Digital Advertising, Marketing
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Technology, Agency & Marketing Services, and Traditional Media. Digital Media/Commerce and Marketing
Technology were the most active segments with 1,229 and 980 transactions, respectively, while Digital
Media/Commerce was the highest reported value segment totaling $72.4 billion. [continued on page 2]
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4Q15-4Q16 M&A and Investment Activity

2016 M&A and Investment Activity

($ in Billions)

($ in Millions)

*Transactions valued at $6 billion or more have been excluded from totals to limit comparative distortions. The aggregate total for 2Q16 does not include Microsoft’s $26.2 billion acquisition of LinkedIn and Tencent’s $10.2 billion acquisition
of Supercell.

Securities offered through Petsky Prunier Securities, LLC
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Deal Notes Second Half 2016
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M&A Activity
Acquisitions accounted for 43 percent of total transactions and 66 percent
of reported value in 2016. Digital Media/Commerce was the most active M&A
segment with 375 transactions, of which 101 were reported for $29.3 billion in
value. The most active subsegment throughout 2016 was eCommerce with
a total of 130 acquisitions announced, 57 of which were reported during the
second half of the year. Transactions in the segment announced during 2H16
included:
	Allstate’s $1.4 billion acquisition of online insurance coverage plans
company SquareTrade from Bain Capital and Weston Presidio Capital
	South Korea-based gaming company Netmarble Games’ acquisition of
mobile gaming studio Kabam in a transaction valued between a reported
$700 million and $800 million
	The acquisitions of Delivery Hero’s UK-based business Hungry House
and Canada-based food delivery startup SkipTheDishes by Just Eat for a
reported $300 million and $82 million, respectively
	Bed Bath & Beyond’s acquisition of personalized products retailer
PersonalizationMall.com for $190 million, following its acquisition of One
Kings Lane for $11.8 million in June
Marketing Technology was the second most active segment with 334
transactions, of which 73 were reported for $29.9 billion in value. Compared
with the first half of 2016, reported acquisition activity remained flat in 2H16,
while value fell more than 17 percent. Analytics & Targeting was the most
active subsegment throughout the second half with 30 acquisitions, remaining
steady from the 29 transactions reported in 1H16. Transactions in the segment
announced during 2H16 included:
	GoDaddy’s acquisition of small business cloud hosting services provider
Host Europe Group from Cinven in a deal valued at $1.8 billion
	The purchase of cloud-based data management platform Krux by
Salesforce for a reported $768 million, including $340 million in cash
	Nielsen’s $560 million purchase of music and video content data company
Gracenote from Tribune Media
	The $200 million acquisition of television advertisement management
technology company Operative Media by Francisco Partners-backed
SintecMedia
Compared with 1H16, transaction value in the Agency & Marketing Services
segment was up 189 percent during the second half of the year with 159
transactions, of which 32 were reported for nearly $5 billion in aggregate value.
Transactions in the segment announced during 2H16 included:
	Dentsu’s $1.7 billion acquisition of Merkle
	Comcast-backed Atairos Group’s acquisition of college sports multimedia
and sponsorship rights manager Learfield Communications from
Providence Equity Partners for more than $1.2 billion

	The majority stake taken by Advent International in Ansira Partners, a leading
independent provider of data-driven and technology-enabled marketing
solutions, from KRG Capital Partners (a Petsky Prunier-led transaction)
	Inmar’s purchase of Collective Bias, a shopper-focused influencer
marketing services company
There were 47 M&A transactions in the Digital Advertising segment in 2H16, of
which 18 reported $10.7 billion in value, nearly half of which is accounted for in
Verizon’s pending $4.8 billion acquisition of Yahoo’s core operating business.
Even after excluding the Yahoo transaction, value in the segment was up more
than 170 percent in 2H16 from the first half of the year. Transactions in the
segment announced during 2H16 included:
	The acquisition of travel metasearch website Skyscanner by travel services
company Ctrip.com in a transaction valued at a reported $1.7 billion
	Video advertising platform TubeMogul’s $540 million pending sale to Adobe
	Criteo’s acquisition of eCommerce advertising exchange HookLogic for
$250 million
	The acquisition of Triad Retail Media, a global leader in digital retail media
advertising, by WPP-owned programmatic audience targeting company
Xaxis from Rockbridge Growth Equity (a Petsky Prunier-led transaction)

Investment Activity
There were 1,727 investments throughout 2016, of which 1,610 reported
$58.1 billion in value. Reported 2H16 activity for venture and growth capital
investments was down six percent from the first half of the year, while value
was down 42 percent with 837 transactions, of which 771 reported $21.4 billion
in value. Eighty-nine percent of investments were made in the Digital Media/
Commerce and Marketing Technology segments during the second half, with
413 and 329 deals announced, respectively. Digital Media/Commerce was
the highest-value segment during the quarter with 390 deals reporting $13.9
billion in value. Investments in the segment during 2H16 included:
	The $210 million investment in home buying and selling marketplace
Opendoor at a reported valuation of more than $1 billion led by Norwest
Venture Partners
	Buzzfeed’s $200 million investment from NBCUniversal at a reported $1.5
billion pre-money valuation, a valuation that remained unchanged from the
company’s $200 million round of funding in August
	The $140 million Founders Fund-led investment in on-demand delivery
company Postmates at a reported valuation of $400 million
	Discovery Communications’ $100 million investment in Group Nine Media,
a newly formed digital holding company consisting of online publishers
Thrillist, NowThis, The Dodo, and Seeker
	On-demand food delivery company HelloFresh’s $88 million round of
funding led by Baillie Gifford
[continued on page 3]
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Marketing Technology was the second most active investment segment
in 2016 with 646 transactions, of which 594 reported $10.3 billion in value.
Analytics & Targeting and CRM investments accounted for more than 30
percent of the segment’s activity during the second half of the year with 67
and 34 investments, respectively. Investments in the segment during 2H16
included:

	Lead engagement software developer Conversica’s $34 million round of
funding led by Providence Strategic Growth Capital Partners

	The $55 million round of funding raised by customer engagement platform
Freshdesk from Sequoia Capital and Accel Partners

Investments in the Digital Advertising segment accounted for eight percent of
all investments in 2H16 with 71 transactions announced, 66 of which reported
nearly $1 billion in value. The most active subsegments during the second
half of the year were Vertical Search and Mobile Marketing with 16 and 14

	Sequoia Capital, Sutter Hill Ventures, and Tenaya Capital’s $52 million
investment in metrics monitoring platform Wavefront

	The $33 million round of funding received by self-service data preparation
platform Paxata from Intel Capital, Microsoft Ventures, Cisco Investment,
Deutsche Telekom Capital Partners, AirTree Ventures, and Accel Partners

[continued on page 4]
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investments announced, respectively. Digital Video was the highest value
subsegment with $295 million in reported investment value. Investments from
the segment during 2H16 included:
	China-based mobile performance marketing company Yeahmobi’s $100
million round of funding at a reported valuation of $720 million from a
consortium of China-based private equity firms

	The $42.5 million raised by mobile local search and advertising network
xAd from Eminence Capital, W Capital, Institutional Venture Partners, and
Emergence Capital
	Insurance marketplace EverQuote’s $23 million round of funding from
Savano Capital Partners, Stratim Capital, Oceanic Partners, and T Capital
Partners

[continued on page 5]
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Buyer & Investor Activity

4Q16 M&A and Investment Activity

Strategic buyers accounted for 93 percent of all control transactions in 2016
with 1,218 deals announced, of which 271 were reported for $84.5 billion in value.
Seventy-nine percent of strategic activity was in the Digital Media/Commerce,
Marketing Technology, and Agency & Marketing Services segments. The most
active strategic acquirers were advertising holding companies Dentsu and
WPP with 33 and 22 transactions, respectively.

In 4Q16, Petsky Prunier tracked 700 M&A and investment transactions, of
which 448 were reported for a total of $34.7 billion in aggregate value. Digital
Media/Commerce was the most active and highest value segment in 4Q16,
accounting for more than 42 percent of aggregate reported deal value. The
largest M&A transaction of the quarter was the $3.3 billion acquisition of
Poland-based online marketplace Allegro Group by a consortium of private
equity firms led by Cinven, Permira Advisors, and Mid Europa Partners. The
largest fundraising in 4Q16 was Opendoor’s $210 million Norwest Venture
Partners-led round at a reported valuation of more than $1 billion.

Buyout firms completed 50 acquisitions in the second half of the year, of which
22 were reported for $13.6 billion in value. Forty percent of buyout transactions
were in the Marketing Technology segment with 20 deals, of which seven
reported $4.2 billion in value. Buyout transactions announced in 2H16 included:
	The $2.9 billion pending take-private acquisition of data-driven marketing
and analytics company Neustar by Golden Gate Private Equity

Marketing, Media, and Technology Industries

	Providence Equity Partners’ sale of college sports marketing company
Learfield Communications to Atairos Group for more than $1.2 billion

($ in Millions)

4Q16 M&A and Investment Activity

	Bain Capital and Bow Street’s take-private acquisition of online jewelry
retailer Blue Nile in a transaction valued at $500 million
Venture and growth capital investors accounted for 1,727 transactions in 2016,
of which 1,610 were reported for $58.1 billion in value. Sequoia Capital was the
most active investor during the year with 50 investments completed, followed
by Accel Partners with 38.

IPO Activity
Self-serve digital ad platform The Trade Desk, China-based mobile video
and photography applications company Meitu, Germany-based hotel search
aggregator Trivago, and Japan-based mobile messaging app developer Line
completed their IPOs during the second half of 2016, with all but Trivago
pricing at or above their expected first-day trading ranges. AppNexus, CBS
Radio, and Snap submitted IPO filings in 2H16, but have yet to price.

*Transaction values include only reported up-front cash payments and do not account for any potential future
performance-based compensation unless noted.
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Digital Media/Commerce
M&A and Investment Activity
Petsky Prunier tracked 597 transactions (184 acquisitions and 413 investments) in the Digital Media/Commerce segment during the second half of 2016,
of which 54 had aggregate reported value of $18.8 billion. Reported segment value in 4Q16 was down 19 percent compared to the previous quarter, while
volume was down 13 percent. eCommerce was the most active subsegment during the second half of the year, with 219 transactions (57 acquisitions and
162 investments), followed by Mobile Content/Apps with 106 reported transactions. Together, these two subsegments accounted for more than 54 percent
of the segment’s total activity. In addition to the $3.3 billion acquisition of Poland-based online marketplace Allegro Group by a consortium of private
equity firms, transactions during the second half of the year included:
	Trans World Entertainment’s acquisition of etailz, which owns a number of niche eCommerce sites and is one of the top 10 etailers on the Amazon
marketplace, for up to $74.5 million, including $36.2 million in cash and up to $14.6 million in an earn-out, as well as stock and employee retention-related
bonuses
	The acquisition of social video-sharing application Beme by CNN for a reported $25 million
	The Hollywood Reporter-Billboard Media Group’s acquisition of SpinMedia’s SPIN, VIBE, deathandtaxes, and Stereogum music brand assets (a Petsky
Prunier-led transaction)
In addition to the $750 million SoftBank Capital-led round of funding in Singapore-based ride-hailing company Grab, Digital Media/Commerce investments
during the second half of the year included:
	GIF search engine Giphy’s $72 million round of funding led by Draper Fisher Jurvetson at a reported valuation of $600 million
	Airfare prediction app Hopper’s $61 million round of funding led by Canada-based pension fund manager CPDQ
	Live video chat app Houseparty’s $50 million investment from Sequoia Capital, Aleph, and Comcast Ventures
	The $50 million total raised by virtual reality games developer Survios in two separate investments from Metro-Goldwyn-Mayer and Lux Capital

Most Active Digital Media/Commerce Subsegments

Buyers & Investors
Strategic buyers completed 169 deals in 2H16, of which 48 were worth $13.1 billion in aggregate reported value. In the fourth quarter, strategic deal volume
was down 12 percent compared with 3Q16, while reported value was down 41 percent. The most active strategic buyer during the second half of the year
was Rakuten with three acquisitions. VC and growth firms completed 190 investments in 4Q16, of which 177 had an aggregate reported value of $6 billion.

Digital Media/Commerce Transactions by Type of Buyer/Investor
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Digital Advertising
M&A and Investment Activity
There were 118 transactions (47 acquisitions and 71 investments) in the Digital Advertising segment during 2H16, of which 84 had aggregate reported value of
$11.4 billion. Excluding Verizon’s pending $4.8 billion acquisition of Yahoo announced in July, value in the fourth quarter remained flat, while volume was down
16 percent. Vertical Search and Mobile Marketing were the most active subsegments in the second half of the year with 23 and 18 transactions, respectively.
In addition to the sales of TubeMogul, HookLogic, and Triad Retail Media, transactions during the second half of the year included:
	The acquisition of online local deals marketplace LivingSocial by longtime competitor Groupon for a price that was reported as not material
	Credit card comparison and credit health management company CompareCards’ $130 million sale to LendingTree
	The acquisition of Singapore-based mobile affiliate marketing company Art of Click by Philippines-based mobile technology company Xurplus for a reported
$45 million
	Red Ventures’ acquisition of top trafficked online media brands network Soda (a Petsky Prunier-led transaction)
Digital Advertising investments in 2H16 included:
	Germany-based travel search and comparison site GoEuro’s $70 million investment from Silver Lake Kraftwerk and Kleiner Perkins Caufield & Byers
	Short-term rental search engine Tripping.com’s $35 million round of funding led by Princeville Global with participation from Adams Street Partners, Steadfast
Venture Capital, and Quest Venture Partners
	The $26 million round of funding raised by video ad network Tout from Melohn Group, Windsor Media, Pittco Capital Partners, HL Capital, and Seavest
Capital

Most Active Digital Advertising Subsegments

Buyers & Investors
The reported volume of transactions completed by strategic buyers remained flat between the third and fourth quarter, while value decreased 57 percent.
Private equity buyers announced four deals in the second half of 2016, compared with the two deals completed in the first half of the year. There were 71
venture and growth capital investments in 2H16, of which 29 were in the fourth quarter.

Digital Advertising Transactions by Type of Buyer/Investor
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Marketing Technology
M&A and Investment Activity
A total of 494 deals (165 acquisitions and 329 investments) were completed in the Marketing Technology segment in 2H16, of which 338 had a reported
aggregate value of $19.5 billion. Activity in the fourth quarter of the year was driven primarily by the Analytics & Targeting and CRM subsegments, which
reported 52 and 19 transactions, respectively. In addition to Golden Gate Capital’s pending $2.9 billion acquisition of Neustar, Marketing Technology M&A in
the second half of the year included:
	Warburg Pincus’ acquisition of United Internet’s web-hosting business 1&1 Internet in a transaction valuing the company at $1.2 billion
	The acquisitions of data onboarding company Arbor and data supply side company Circulate by LiveRamp in a transaction valued at more than $210 million
in cash, stock, and employee retention incentives
	Harte Hanks’ $122 million sale of data quality solutions provider Trillium Software to Clearlake Capital-backed Syncsort
	Data-as-a-service company Datamentor’s acquisition of marketing data company V12 Group
Analytics & Targeting was the most invested subsegment during the second half of 2016 with 67 transactions announced, accounting for 20 percent of total
investments in the segment. Compared to the third quarter, investment value in the Marketing Technology segment increased 15 percent while reported
activity remained flat. Marketing Technology investments in 2H16 included:
	Email delivery solutions company SendGrid’s $33 million round of funding led by Bain Capital Ventures with participation from Bessemer Venture Partners,
Foundry Group, and SoftTech
	Sageview Capital’s $30 million investment in SaaS-based incentives management solutions company Insights360
	The $29 million round of funding received by mobile marketing platform Leanplum in a round of funding led by Canaan Partners with participation from
Kleiner Perkins Caufield & Byers and Shasta Ventures

Most Active Marketing Technology Subsegments

Buyers & Investors
Majority transaction activity in 2H16 was dominated by strategic buyers with 145 deals, of which 33 had an aggregate reported value of $9.4 billion. The
most active buyer in the segment during the second half of 2016 was Salesforce, which completed four acquisitions. Venture and growth capital investors
announced 172 transactions in the fourth quarter, up 10 percent from 3Q16, of which 155 were worth a reported $1.8 billion in value.

Marketing Technology Transactions by Type of Buyer/Investor
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Agency & Marketing Services
M&A and Investment Activity
There were 166 transactions (159 acquisitions and seven investments) in the Agency & Marketing Services segment in the second half of 2016, of which 36
were worth $5.1 billion in aggregate reported value. Segment value in the fourth quarter was up 21 percent compared with 3Q16, while volume was down 29
percent. Digital Agency was the most active subsegment during 2H16 with 61 deals, of which 10 were reported for $306 million in aggregate deal value. In
addition to the sales of Merkle, Learfield Communications, and Ansira, Agency & Marketing Services transactions in the segment during the second half of
the year included:
	The acquisition of SMB-focused, personalized marketing solutions company National Pen by Cimpress in a transaction valuing the company at $218 million
	Dbay Advisors’ take-private of UK-based agency holding company Creston in a transaction valued at $90 million
	The acquisition of Madison Logic, a leading global provider of data-driven, account-based marketing, by Clarion Capital Partners (a Petsky Prunier-led
transaction)
	The majority investment received by R2integrated, a leading independent digital agency focused on integrating marketing cloud technology with brand
strategy and demand generation, from Baird Capital (a Petsky Prunier-led transaction)
	Chime Communications-backed CSM Sport & Entertainment’s acquisition of experiential and event agency LeadDog Marketing
	Retail consumer marketing agency Upshot’s sale to Advantage Sales & Marketing
	The investment received by digital transformation agency H2S Solutions from Mountaingate Capital

Most Active Agency & Marketing Services Subsegments

Buyers & Investors
Private equity buyers announced nine transactions in the second half of the year, of which five were reported for nearly $2 billion in value, including Atairos’
acquisition of Learfield Communications from Providence Equity Partners for more than $1.2 billion. The most active buyer in the segment during the second
half of the year was Dentsu with 13 acquisitions, including its $1.7 billion acquisition of Merkle.

Agency & Marketing Services Transactions by Type of Buyer/Investor
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Traditional Media
M&A and Investment Activity
A total of 100 transactions (83 acquisitions and 17 investments) were reported among Traditional Media companies in 2H16. Thirty-four of these deals had
$15.3 billion in aggregate reported value. Segment activity in 4Q16 was down eight percent from the previous quarter with 48 transactions, of which 16 were
reported for $3.5 billion in aggregate value. Traditional Media transactions during the second half of the year included:
	Dalian Wanda’s acquisition of Dick Clark Productions in a transaction valuing the company at a reported $1 billion
	Australia-based out-of-home media company APN Outdoor Group’s acquisition of regional competitor Oh!Media in a transaction valued at $633 million
	UBM’s purchase of Allworld Exhibitions for $485 million
	Telefonica’s $345 million sale of Brazil-based television broadcaster Telefe to Viacom
	The acquisition of hospital waiting room television network operator AccentHealth by digital healthcare networks company ContextMedia
	Spire Capital’s investment in out-of-home media company Vector Media

Most Active Traditional Media Subsegments

Buyers & Investors
Reflecting the continued consolidation of a mature space, strategic buyers dominated Traditional Media activity, accounting for more than 98 percent of
transaction activity in the segment during the second half of 2016.

Traditional Media Transactions by Type of Buyer/Investor
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Selected Recent Transactions
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About Petsky Prunier LLC
Petsky Prunier is one of the leading investment banks in the technology, media, marketing, eCommerce, and healthcare industries. Our firm’s merger
and acquisition and private placement advisory services reflect a unique blend of product specialization and industry expertise. Together with strategic
consulting firm Winterberry Group, a Petsky Prunier company, our organization represents one of the largest industry-specific advisors providing strategic
and transactional services. We offer global reach supplemented through our partnerships with investment bank The Mountain Capital Group in China, as
well as Allegro Advisors and o3 Capital in India. Securities transactions are processed through Petsky Prunier Securities LLC, a member of FINRA and an
affiliated entity.
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