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  1H14 Review of M&A and Investment Activity in  
the Marketing, Media, and Technology Industries:  

1,491 Transactions Totaling  
a Reported $49.7 Billion

    Digital Media/Commerce was the Most Active and Highest 
Reported Value Segment in 1H14 with 533 Transactions  
and $15.8 Billion in Reported Deal Value

    Marketing Technology Followed with 531 Transactions  
and $12.2 Billion in Reported Deal Value 

  During the first half of 2014, Petsky Prunier tracked 1,491 M&A and investment 

transactions for a total of $49.7 billion across five broad segments: Digital Media/

Commerce, Digital Advertising, Marketing Technology, Agency & Marketing Services,  

and Traditional Media. Digital Media/Commerce and Marketing Technology were the 

most active segments and also had the highest reported values. Together, the two 

segments accounted for 71 percent of transaction activity and 56 percent of aggregate 

reported transaction value in 1H14. Note, three mega-transactions announced during 

1H14 were excluded from this analysis to limit comparative distortions: Comcast’s 

$45 billion purchase of Time Warner Cable, Vodafone’s $14.8 billion acquisition of Ono, 

and AT&T’s $48.5 billion acquisition of DirecTV.  [continued on page 2]
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    The $1.2 billion purchase of a 31 percent stake in France-based 
Eurosport International, an operator of sports television channels  
by Discovery Communications

    Berkshire Hathaway’s $1.1 billion purchase of television station  
WPLG from Graham Holdings Company

    Discovery Communications and Liberty Global’s $932 million acquisition 
of UK-based All3Media, an independent television, film, and digital 
production company, at a valuation of 1.2x revenue and 8.5x EBITDA

Within the Digital Advertising segment, there were 95 acquisitions, of which 
25 were reported at $4.4 billion in aggregate value. Mobile Marketing was 
the most active M&A subsegment with 23 deals. The Digital Video and  
Ad Networks/Exchanges subsegments together accounted for 31 percent  
of deals during 1H14, with a combined total of 29 acquisitions, compared  
to 11 in 2H13. Online Lead Generation was the highest value subsegment 
with a reported $1.5 billion. Digital Advertising acquisitions included:

    The Walt Disney Company’s purchase of Maker Studios, an online 
video producer and distributor for a reported $950 million in cash  
and earn-out 

    CoStar Group’s $585 million acquisition of online apartment search 
platform Apartments.com

    Comcast’s $360 million acquisition of FreeWheel Media, which 
provides online video advertising solutions for global media companies 

    Amobee’s $235 million acquisition of  online advertising network 
companies Adconion Direct North America and Adconion Australia,  
as well as its $150 million purchase of Kontera Technologies, a provider 
of in-text advertising solutions 

    Norway-based Opera Software’s pending acquisition of mobile 
advertising network AdColony for $75 million in cash and a potential 
earn-out of up to $275 million  

There were 114 acquisitions in the Agency & Marketing Services segment, with 
the largest being the sale of a majority stake in marketing outsourcing company 
Advantage Sales and Marketing by Apax Partners to private equity firms 
Leonard Green & Partners and CVC Capital Partners, a transaction reportedly 
valued at approximately $4 billion. Forty-four of the segment’s transactions 
were in the Digital Agency subsegment, accounting for 39 percent of aggregate 
volume and 14 percent of reported value in the segment. Public Relations 
was the next most active subsegment with 11 acquisitions. Transactions 
involving agencies and marketing services providers in 1H14 included:

    Matthews International’s $592 million purchase of publicly-traded 
agency and marketing services company Schawk at a valuation of 
1.3x revenue and 11.1x EBITDA

    St. Ives’ $85 million acquisition of healthcare communications 
agency The Health Hive Group at a valuation of 5.6x revenue and 
17.6x EBITDA

    The $66.8 million acquisition of UK-based digital marketing agency 
Realise Holdings, valued at 14.8x EBITDA

    Dentsu Aegis Network’s $45 million acquisition of promotion agency 
MKTG at a valuation of 0.3x revenue and 12.8x EBITDA

[continued on page 3]

M&A Activity

Control transactions accounted for 46 percent of total deal volume 
and 66 percent of reported value in 1H14. Marketing Technology was 
the most active M&A segment with 209 acquisitions, of which 49 had 
an aggregate reported value of $7 billion. Analytics & Targeting was the 
most active subsegment in Marketing Technology with 42 acquisitions, 
of which 11 had reported value totaling $3.6 billion. Compared to 2H13, 
acquisition activity in the Social Technology and Analytics & Targeting 
subsegments increased 182 percent and 62 percent, respectively, with a 
combined total of 73 control transactions worth $3.8 billion in reported 
value, including Berkshire Partners’ $2.5 billion acquisition of Catalina 
Marketing. Acquisitions in the Marketing Technology segment included:

    Google’s $650 million acquisition of UK-based DeepMind, which 
develops technologies for eCommerce and game platforms

    Verint Systems’ $514 million purchase of KANA Software, a provider 
of customer service solutions 

    GTCR’s $447 million acquisition of marketing and PR software 
provider Vocus, valued at 2.4x revenue

    Oracle’s acquisition of DMP BlueKai for a reported $400 million, 
valued at 6.3x revenue

    Acxiom’s $310 million pending purchase of data onboarder LiveRamp 
at 8.9x revenue

    AOL’s acquisition of attribution company Convertro for approximately 
$89 million in cash at closing plus earn-out, while Google acquired 
competitor Adometry the same day (terms of the Google/Adometry 
deal were not announced)

Digital Media/Commerce accounted for 27 percent of M&A activity 
during 1H14 with 189 transactions, of which 39 were reported at 
$7.3 billion in aggregate value. eCommerce was the most active subsegment 
with 56 control deals, up from 32 in 2H13, followed by Mobile Content/
Apps with 50. Acquisitions in the segment during 1H14 included: 

    The Priceline Group’s $2.6 billion acquisition of OpenTable, 
a restaurant reservation solutions provider, at a valuation of 
13.2x revenue

    Google-owned video service YouTube’s $1 billion acquisition of Twitch, 
a videogame streaming service

    Zynga’s $527 million acquisition of NaturalMotion Games, a developer 
of mobile videogames and animation technology

    Intuit’s $360 million pending acquisition of mobile bill pay company 
Check (formerly PageOnce)

    Game Show Network’s $160 million acquisition of Bash Gaming, 
which develops casino games for social and mobile platforms

There were 86 acquisitions in the Traditional Media segment, of which 
32 were worth $9.3 billion in aggregate reported value, excluding the 
three mega-deals cited previously. Twenty-seven acquisitions were in 
the Entertainment Media subsegment, of which eight were reported  
at $4.1 billion in aggregate value. Traditional Media deals included:

    Media General’s $1.6 billion purchase of local television station 
operator LIN Media
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Investment Activity

There were 797 investments during 1H14, of which 730 were worth 
$16.8 billion in aggregate reported value. Digital Media/Commerce was the 
most active segment among investors with 343 transactions. eCommerce 
was the most active subsegment with 118 investments, of which 109 were 
reported at $3.7 billion in aggregate value. Mobile Content/Apps and 
Social Media/Apps were the second- and third-most active Digital Media/
Commerce subsegments among investors, together accounting for 41 percent 
of all investments in the segment and 30 percent of all aggregate reported 
value. The largest Digital Media/Commerce investments in 1H14 included:

    Uber’s $1.2 billion raised from a consortium of investors led by  
Fidelity Investments, reportedly valuing the on-demand ride service  
at $18.2 billion, one of the highest valuations ever for a startup

    Tiger Global Management’s $520 million investment in Brazil-based 
online retailer B2W Companhia Digital

    The $250 million investment in online on-demand ride-sharing 
program provider Lyft from Alibaba Group

    DST Global’s $210 million investment in India-based eCommerce 
platform FlipKart 

    The $200 million investment in social scrapbooking site Pinterest  
from SV Angel, reportedly valuing the company at $5 billion

    T. Rowe Price Associates’ $157 million investment in online retailer 
Wayfair at a reported $2 billion valuation

A total of 322 investments were completed in the Marketing Technology 
segment, of which 298 had a reported value of $5.2 billion. Activity in 
the segment was led by the Analytics & Targeting and Mobile Technology 
subsegments, which together accounted for 34 percent of investment 
volume and 25 percent of reported value during the first half of the year. 
Investments in Marketing Technology included:

    Alibaba Group’s $804 million investment for a stake in ChinaVision 
Media Group, which is involved in TV and film production, print 
media, and mobile new media

    Insight Venture Partners’ $250 million investment in Australia-based 
email marketer Campaign Monitor

    The $120 million investment led by Softbank in China-based 
Windoujia and its mobile app distribution platform

    Polaris Partners’ $100 million investment in InsideSales.com, a 
provider of on-demand dialer solutions and lead management software

    The $90 million funding in social CRM solutions provider Attensity by an 
unnamed international private equity fund and financial advisor company

[continued on page 4]
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Buyer & Investor Activity

Strategic buyers accounted for 97 percent of all control transactions during 
the first half of the year. Of the 670 strategic deals, 148 were reported 
at $22.7 billion in aggregate value. Compared to 2H13, strategic buyer 
volume increased 41 percent, while reported value decreased five percent. 
Thirty percent of these transactions were within the Marketing Technology 
segment, up slightly from 28 percent in 2H13.

Buyout firms completed 24 acquisitions in 1H14, of which nine were 
reported at $10.2 billion in aggregate value. Marketing Technology was 
the most active segment among private equity groups, accounting for 
33 percent of total buyout volume and 30 percent of reported value.  
Six of the buyouts were in the Digital Media/Commerce segment, of 
which three had an aggregate reported value of $1.8 billion. Buyout 
transactions included:

    Berkshire Partners’ $2.5 billion acquisition of Catalina Marketing 
from Hellman & Friedman, reportedly valued at 5.4x revenue and 
11x EBITDA

    KKR’s $1.1 billion acquisition of Internet Brands, which operates 
multiple websites and offers complementary services focused  
on the automotive, health, legal, and home/travel verticals, from 
Hellman & Friedman and JMI Equity

    BC Partners and Insight Venture Partners’ $1 billion purchase of 
Ireland-based online car rental company CarTrawler from ECI Partners 

Venture and growth capital investors reported a 24 percent increase 
in investment volume from 2H13, while value increased 84 percent. 
Investment activity increased in all segments except Traditional Media, 
which decreased 22 percent compared to the prior half-year. Accel 
Partners, Sequoia Capital, and Insight Venture Partners were the most 
active investors, announcing 10, eight, and seven investments, respectively, 
during 1H14.

IPO Activity

Thirteen companies began trading during 1H14. Eight of the IPOs were 
in the Digital Media/Commerce segment: Care.com, GrubHub, Everyday 
Health, KingDigital Entertainment, JD.com, Jumei International Holding, 
Sportsman’s Warehouse Holdings, and Weibo. Seven of those eight 
companies priced in the middle or high-end of their initial filing ranges 
and ended 1H14 trading above their first day closing price. Marketing 
Technology companies Five9, The Rubicon Project, and Zendesk also 
completed their IPOs. While these companies also priced in the middle  
or high-end of their initial filing ranges, Five9 ended the period trading 
below its first-day closing stock price. 

2Q14 M&A and Investment Summary 

In 2Q14, Petsky Prunier tracked 726 M&A and investment transactions, 
of which 452 were worth $26.2 billion in aggregate reported value. 
Marketing Technology was the highest volume segment in the quarter  
with 258 transactions, of which 170 were worth $4.3 billion in value. 
Strategic buyers announced 316 deals (96 percent of control transactions) 
during the quarter, while venture and growth capital investors completed 
397 deals. Digital Media/Commerce was the highest value segment 
in 2Q14 with a total of 252 transactions, of which 184 were worth 
$9.1 billion in value. Private equity investors completed 12 acquisitions 
during the quarter, flat from 1Q14.

Marketing, Media, and Technology Industries

2Q14 M&A and Investment Activity
($ in Millions)

*Aggregate totals do not include AT&T’s $48.5 Billion acquisition of DirecTV

[continued from page 3]
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M&A and Investment Activity 

The Digital Media/Commerce segment had 252 M&A and investment transactions in 2Q14, of which 184 were reported at $9.1 billion in aggregate 
value, including Uber’s $1.2 billion investment. Continued growth in online sales was a catalyst for eCommerce, the most active subsegment with 
78 deals. Of these, 58 were worth $2.1 billion in reported value, including:

  DST Global’s $210 million investment in India-based eCommerce platform FlipKart
  AFK Sistema’s $150 million investment in Russia-based eCommerce company Ozon
  The $60 million investment led by Viking Global Investors in Birchbox, which offers a monthly subscription box with beauty products 
  Stripe Group’s $50 million investment in BlueApron, a fresh food and recipe subscription service

Digital Media/Commerce was the most active segment among minority investors with 167 investments. Of these, 158 had a reported $4.7 billion 
in value (up 26 percent from 1Q14). Investors increased their activity in the Social Media/Apps subsegment by 78 percent in 2Q14 compared to 
1Q14, while total reported value in the subsegment rose 156 percent. The largest Social Media/Apps investments included:

  The $200 million investment in social scrapbooking site Pinterest from SV Angel, which reportedly values the company at $5 billion
  The $80 million Tiger Global Management-led investment in question-and-answer site Quora
  The DFJ-led $54 million investment in Doximity and its medical network, which the company claims has one-third of the physicians in the U.S. 
as members 

  OMERS Ventures’ $46 million investment in Canada-based Wattpad, which operates an online community of readers and writers

Buyers 

While strategic buyers announced 84 transactions during the quarter, there was only one private equity buyout transaction. Reported value for control 
transactions was up 45 percent, while activity decreased 23 percent from 1Q14. 

5

Digital Media/Commerce

Most Active Digital Media/Commerce Subsegments

Digital Media/Commerce Transactions by Type of Buyer/Investor
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M&A and Investment Activity 

There were 109 transactions in the Digital Advertising segment (50 acquisitions and 59 investments) in 2Q14. Reported value in the segment increased 
28 percent quarter-over-quarter, while volume increased 14 percent. The most active subsegment was Digital Video with 22 deals, 14 of which were 
reported at $1.3 billion, accounting for 32 percent of reported value in the segment. The Mobile Marketing subsegment increased 337 percent in 
reported value from the previous quarter, with 20 transactions (12 acquisitions and eight investments) worth $163 million. In comparison to 1Q14, 
activity in the Vertical Search subsegment increased by 167 percent and value increased by 1,485 percent. 

In addition to Amobee’s acquisitions of Adconion and Kontera and the Opera/AdColony transaction, acquisitions among Digital Advertising 
companies in 2Q14 included:

  KKR’s $1.1 billion acquisition of Internet Brands, which operates multiple websites and offers complementary services focused on the automotive, 
health, legal, and home/travel verticals, from Hellman & Friedman and JMI Equity

  Bankrate’s $54 million purchase of Caring.com, an online destination for caregivers seeking information on senior living and eldercare
  Conversant’s (formerly ValueClick’s) $30 million acquisition of digital video technology provider SET Media

Investments in the Digital Advertising segment in the second quarter of the year included:

  Alibaba and Yunfeng Capital’s $1.2 billion purchase of an 18.5 percent stake in China-based digital video company Youku Tudou
  The $150 million investment in Houzz, an online community focused on home-renovation, valuing the company at $2.3 billion
  BlackRock’s $100 million investment in online group coupon website SnapDeal
  Technology Crossover Ventures’ $60 million investment in Swagbucks, a rewards discovery platform

Buyers

Strategic buyers accounted for 96 percent of control transactions in the segment with 48 deals, of which 12 were worth $883 million in aggregate 
reported value. Twenty-two of the strategic acquisitions were in the Mobile Marketing and Digital Video subsegments. Venture and growth capital 
investor activity in the segment was up 16 percent, while reported value increased 171 percent from the previous quarter. KKR’s acquisition of Internet 
Brands and Symphony Technology Group’s purchase of Italy-based Jobrapido were the only two buyout transactions.
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Digital Advertising

Most Active Digital Advertising Subsegments

Digital Advertising Transactions by Type of Buyer/Investor
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Marketing Technology

M&A and Investment Activity 

With 258 deals in 2Q14, of which 170 were reported for $4.3 billion, M&A and investment volume in the Marketing Technology segment decreased 
five percent from the previous quarter, while value was down by 46 percent. Cloud-based marketing tools were the primary focus of Marketing 
Technology M&A and investment activity. Transactions in the segment during 2Q14 included:

  IBM’s $270 million acquisition of Silverpop Systems, a provider of email marketing software and services, at a valuation of 3.4x revenue
  Insight Venture Partners’ $250 million investment in Australia-based email marketer Campaign Monitor
  AOL’s purchase of attribution company Convertro for approximately $89 million in cash at closing plus approximately $2 million in converted 
stock awards and a $10 million earn-out 

  Google’s acquisition of Adometry, another attribution technology provider 

Investors drove the majority of activity in the Marketing Technology segment in 2Q14, accounting for 61 percent of deals and 57 percent of reported 
value in the segment. Together, investments in the Analytics & Targeting and Social Technology subsegments accounted for 33 percent of investment 
volume in the segment and 26 percent of value in 2Q14. In addition to the 36 investments in analytics providers, venture and growth capital firms 
also completed investments in social marketing technology companies, including: 

  The $90 million investment in social CRM solutions provider Attensity by unnamed investors 
  The $40 million investment in enterprise social relationship platform Sprinklr led by ICONIQ Capital
  The $9 million GGV Capital-led investment in BandPage, a social application for artists to grow and interact with their fan bases by sharing 
their music, videos, photos, and tour dates online

Buyers

Strategic buyers accounted for 96 percent of control transactions with 93 acquisitions, while private equity buyers completed four transactions. 
The Analytics & Targeting subsegment accounted for 28 percent of strategic buyer activity in the segment and 22 percent of venture/growth capital 
investor activity.

Most Active Marketing Technology Subsegments

Marketing Technology Transactions by Type of Buyer/Investor
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Agency & Marketing Services

M&A and Investment Activity 

There were 57 transactions in the Agency & Marketing Services segment in 2Q14, with 12 reported at $4.2 billion in aggregate value. Reported value 
in the segment increased 482 percent from the previous quarter, while volume fell 21 percent. The largest transaction in the segment was the sale of a 
majority stake in marketing outsourcing company Advantage Sales and Marketing by Apax Partners to private equity firms Leonard Green & Partners 
and CVC Capital Partners, reportedly valued at approximately $4 billion. Nearly half of the segment’s 2Q14 activity (24 deals) involved digital 
agencies, including:

  The acquisition of direct/digital agency New Control by Merkle, a portfolio company of Technology Crossover Ventures
  IPG subsidiary Jack Morton Worldwide’s purchase of digital agency Genuine Interactive
  The acquisition of AMMIRATI by Resource, one of the largest independent digital agencies in the U.S. and a portfolio company of WestView 
Capital Partners

Buyers

The public advertising holding companies continued to buy agencies internationally, with the majority of acquisitions being digital agencies. Dentsu, 
Havas, Omnicom, and WPP had a combined total of 11 acquisitions in 2Q14 versus three in 1Q14.

Most Active Agency & Marketing Services Subsegments

Agency & Marketing Services Transactions by Type of Buyer/Investor



Deal Notes First Half 2014

M&A and Investment Activity 

Among traditional media companies, Petsky Prunier tracked 50 transactions in 2Q14, of which 18 were worth $4.5 billion. Activity increased 
16 percent, while value fell nine percent from the previous quarter, largely due to significant decrease in activity in the Radio subsegment 
(down 100 percent). The Entertainment Media and Cable & Satellite Television subsegments had a combined total of 19 transactions, of which 
seven reported $2.8 billion in value. In addition to AT&T’s $48.5 billion purchase of DirecTV, television-related transactions included:

  Discovery Communications’ $932 million purchase of UK-based All3Media, a television, film, and digital production company
  Viacom’s $760 million acquisition of UK-based Channel 5 Broadcasting

Entertainment Media was the most active subsegment in 2Q14 with 14 deals, of which six were reported at $2.6 billion in aggregate value. 
There was a 50 percent increase in the subsegment’s deal value from the first to the second quarter. Transactions included:

  Reliance Industries’ $680 million purchase of India-based Network18, which operates a media and entertainment company 
  Horizon Media’s acquisition of sports and entertainment management company InsideOut Sports & Entertainment
  Universal Music Group’s acquisition of UK-based Eagle Rock Entertainment, an independent distributor and producer of music programming

Buyers

Strategic buyers made 41 transactions during 2Q14, 12 of which were worth $4.1 billion in aggregate reported value. Of these, 11 were in the 
Entertainment Media segment. Five venture capital and growth investments were worth $197 million in aggregate reported value. There were four 
buyout transactions in 2Q14, including Tinicum Capital Partners’ acquisition of F+W Media and Pamlico Capital and Clarity Telecom’s acquisition 
of broadband assets from WOW Internet Cable & Phone for $262 million.
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Traditional Media

Most Active Traditional Media Subsegments

Traditional Media Transactions by Type of Buyer/Investor
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Selected Recent Transactions
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Petsky Prunier is one of the leading investment banks in the technology, media, marketing, eCommerce, and healthcare industries. 

Our firm’s mergers and acquisitions and private placements advisory services reflect a unique blend of product specialization and industry 

expertise. Together with strategic consulting firm Winterberry Group, a Petsky Prunier company, our organization represents one of 

the largest industry-specific advisors providing strategic and transactional services. In addition, we offer international reach through our 

partnership with Altium. Established for more than 20 years and privately owned, Altium is an international investment bank operating 

from eight offices across Europe. Securities transactions are processed through Petsky Prunier Securities LLC, member of FINRA/SIPC.


