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 1,521 Transactions Totaling a Reported $78.8 Billion

     Digital Media/Commerce was the Most Active Segment with 619 
Transactions, Followed by Marketing Technology with 477 Transactions

     Digital Media/Commerce was the Highest Value Segment with $37.7 
Billion in Reported Deal Value

  During 1H16, Petsky Prunier tracked 1,521 M&A and investment transactions for a total of $78.8 billion 

across five broad segments: Digital Media/Commerce, Digital Advertising, Marketing Technology, Agency 

& Marketing Services, and Traditional Media. Digital Media/Commerce and Marketing Technology were 

the most active segments with 619 and 477 transactions, respectively, while Digital Media/Commerce was 

the highest reported value segment totaling $37.7 billion. [continued on page 2] 

* Transactions valued at $6 billion or more have been excluded from totals to limit comparative distortions. The aggregate total for 2Q15 excludes Charter Communications’ $78.8 billion acquisition of Time Warner and $10.4 billion acquisition 

of Bright House Networks. The aggregate total for 2Q16 does not include Microsoft’s pending $26.2 billion acquisition of LinkedIn and Tencent’s $10.2 billion acquisition of Supercell.

Securities offered through Petsky Prunier Securities, LLC
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There were 70 acquisitions in the Digital Advertising segment in the first half 
of 2016, of which 16 were reported for $2 billion in value. The Online Lead 
Generation and Digital Video subsegments, together, accounted for more 
than one-third of the segment’s total M&A activity with 13 and 11 transactions, 
respectively. Transactions in the segment announced during 1H16 included:

  Gannett’s pending acquisition of small and mid-sized business search 
marketing solutions provider ReachLocal in a transaction valued at  
$156 million

  The acquisition of mobile ad exchange Smaato by China-based Spearhead 
Integrated Marketing Communications for a reported $148 million

  Comcast’s acquisition of video supply-side platform StickyADS.tv in a 
transaction valued at $100 million

  The $33 million purchase of secondary gift card search platform 
GiftcardZen by RetailMeNot  

Investment Activity

There were 883 investments during 1H16, of which 833 were reported for $36.4 
billion in value. Reported value for venture and growth capital investments 
was up 29 percent from the second half of 2015, while activity remained flat. 
Eighty-five percent of investments were made in the Digital Media/Commerce 
and Marketing Technology segments with 437 and 314 deals announced, 
respectively. Digital Media/Commerce was the highest value segment during 
the half with 415 deals reporting $29 billion in value. Investments in the 
segment during 1H16 included:

  The $3.5 billion raised by Uber from PIF, Saudi Arabia’s main investment 
fund, at a reported valuation of $62.5 billion, unchanged from its last round 

  Snapchat’s $1.8 billion round of funding at a reported valuation of $20 
billion from General Atlantic, Sequoia Capital, T. Rowe Price, Lone Pine 
Capital, Coatue Management, and Fidelity Investments

  The $70 million round of funding raised by audio platform SoundCloud 
from Twitter at a reported valuation of $700 million

  The minority stake taken by Verizon in YouTube channel and programming 
company AwesomenessTV at a reported valuation of more than $650 million

Marketing Technology was the second most active investment segment with 
314 transactions, of which 294 were reported for $4.4 billion in value. Analytics 
& Targeting and Content Management investments accounted for more than 
one-third of the segment’s activity with 75 and 33 investments, respectively. 
Investments in the segment during 1H16 included:

  The $50 million raised by content creation and sales enablement platform 
Showpad from Insight Venture Partners, Dawn Capital, and Hummingbird 
Ventures

  The Index Ventures-led $50 million round of funding in customer 
communication and eServices platform Intercom

M&A Activity

Acquisitions accounted for 42 percent of total transactions and 54 percent 
of reported value in 1H16. Excluding Microsoft’s pending $26.2 billion buyout 
of LinkedIn and Tencent’s $8.6 billion acquisition of Supercell, Digital Media/
Commerce was the most active M&A segment with 182 transactions, of which 
42 were reported for $8.8 billion in value. The most active subsegment was 
eCommerce with 67 acquisitions. Transactions in the segment announced 
during 1H16 included:

  The $556 million take private of B-to-B company E-Commerce China 
Dangdang by iMiegu Capital Management

  Verizon and Hearst’s acquisition of online publisher Complex Media in a 
transaction reportedly valued between $250 million and $300 million

  The acquisition of home rental platform Onefinestay by Accor for $168 
million

  B. Riley Financial’s acquisition of consumer products and services provider 
United Online in a transaction valued at $170 million

Marketing Technology was the second most active M&A segment with 163 
transactions, of which 28 were reported for $12.1 million in value. Compared 
with the first half of 2015, reported acquisition value within the segment 
was up 88 percent. Analytics & Targeting was the most active subsegment 
throughout 1H16 with 28 acquisitions, a 27 percent increase in volume from 
the second half of last year. Transactions in the segment announced during 
1H16 included:

  Salesforce’s pending acquisition of eCommerce solutions company 
Demandware for approximately $2.8 billion

  Vista Equity Partners’ pending take-private transactions for marketing 
automation software company Marketo and event management platform 
Cvent for approximately $1.8 billion and $1.5 billion, respectively

  The $940 million purchase of contact center optimization tools developer 
inContact by NICE Systems

Transaction value in the Traditional Media segment was up 108 percent from 
2H15 with 73 transactions, of which 25 were reported for nearly $19 billion 
in aggregate value. Transactions in the segment announced during 1H16 
included:

  The pending $4.4 billion acquisition of media and entertainment company 
Starz by Lions Gate Entertainment 

  NBC Universal’s pending acquisition of DreamWorks Animation in a 
transaction valued at approximately $3.8 billion

  Dalian Wanda Group’s $3.5 billion acquisition of film production company 
Legendary Entertainment

  Sinclair Broadcast Group’s acquisition of The Tennis Channel for $350 
million

  The $275 million acquisition of C-suite executive peer-to-peer networking 
events operator Evanta by CEB from Leeds Equity Partners

[continued on page 3]
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  Syniverse’s $45 million investment in SaaS-based mobile marketing 
platform Vibes

Investments in the Digital Advertising segment accounted for 12 percent of 
all investments during the quarter with 104 transactions announced, of which 
103 were reported for $1.9 billion in value. The most active subsegments were 
Vertical Search and Digital Video with 32 and 22 investments, respectively. 
Vertical Search was the highest value subsegment with $586 million in reported 
investment value. Investments from the segment during 1H16 included:

  Comcast-backed Atairos Management’s $250 million investment in 
Groupon 

  Travel search site Skyscanner’s $192 million round of funding at a reported 
valuation of $1.6 billion from Baillie Gifford, Vitruvian Partners, and Yahoo Japan 

  Digital circulars platform Flipp’s $61 million round of funding from General 
Atlantic

[continued from page 2]

[continued on page 4]
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Buyer & Investor Activity

With the exception of Microsoft’s $26.2 billion pending acquisition of LinkedIn 
and Tencent’s $10.2 billion acquisition of Supercell, strategic buyers accounted 
for 95 percent of all control transactions in 1H16. Of the 604 strategic deals 
announced, 117 were reported for $34.5 billion in value. Nearly 80 percent of 
strategic activity was in the Digital Media/Commerce, Marketing Technology, 
and Agency & Marketing Services segments. The most active strategic 
acquirers were advertising holding companies Dentsu and WPP with 17 and 
15 transactions, respectively.

Private equity firms completed 34 acquisitions in 1H16, of which 14 were 
reported for $7.9 million in value. One-third of buyout transactions were in 
the Marketing Technology segment with 12 deals, of which five reported $6.4 
billion in value. Buyout transactions announced in 1H16 included:

  EQT Holdings’ majority stake in content management and customer 
experience management software developer Sitecore at a reported 
valuation of $1 billion

[continued from page 3]

[continued on page 5]



  The majority stake taken in branding and creative services agency 
160over90 by Searchlight Capital Partners in a transaction valued at $175 
million

  Norwest Venture Partners’ sale of Clarus Commerce, a leader in 
eCommerce, subscription commerce, and loyalty marketing solutions, to 
Trivergence, Falcon Investment Advisors, and  Landon Capital Partners  
(a Petsky Prunier-led transaction)

Venture and growth capital investors accounted for 883 transactions, of which 
833 were reported for $36.4 billion in value. Compared to 2H15, investment 
value was up 29 percent, while activity remained flat. Sequoia Capital was the 
most active investor during 1H16 with 23 investments completed, followed by 
Accel Partners with 18 investments announced.

IPO Activity

No IPOs were completed and no new filings were submitted in the Marketing, 
Media, and Technology segments in the first half of 2016.

2Q16 M&A and Investment Activity

In 2Q16, Petsky Prunier tracked 759 M&A and investment transactions, of 
which 492 were reported for a total of $48.4 billion in aggregate value. Digital 
Media/Commerce was the most active and highest value segment in 2Q16, 
accounting for 45 percent of all aggregate reported deal value. Excluding 
Microsoft’s pending purchase of LinkedIn, the largest acquisition of the 
quarter was Lions Gate Entertainment’s pending $4.4 billion acquisition of 
Starz. The largest fundraise in 2Q16 was Uber’s $3.5 billion round from Saudi 
Arabia’s PIF investment fund at a reported valuation of more than $62.5 billion.
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($ in Millions)

[continued from page 4]

* Aggregate total for 2Q16 does not include Microsoft’s pending $26.2 billion acquisition of LinkedIn or Tencent’s  

$10.2 billion acquisition of Supercell.



Buyers & Investors

Strategic buyers completed 179 deals in 1H16, of which 41 were worth $8.4 billion in aggregate reported value. In the second quarter, strategic deal volume 
was flat versus 1Q16, while reported value was down 30 percent. The most active strategic buyer during the second half of the year was Comcast with 
three acquisitions. VC and growth firms completed 437 investments in 1H16, of which 415 had an aggregate reported value of $29 billion. 

Deal Notes First Half 2016

M&A and Investment Activity 

Petsky Prunier tracked 619 transactions (182 acquisitions and 437 investments) in the Digital Media/Commerce segment during the first half of 2016, of 
which 457 had aggregate reported value of $37.7 billion. Reported segment volume and value in 2Q16 were up eight percent and 36 percent, respectively, 
compared to the previous quarter. eCommerce was the most active subsegment during the first half of the year, with 268 transactions (67 acquisitions and 
201 investments), followed by Mobile Content/Apps with 138 reported transactions. Together, these two subsegments accounted for nearly two-thirds of 
the segment’s total activity. In addition to iMiegu Capital Management’s $556 million take-private of E-Commerce China Dangdang, transactions during 
the first half of the year included:

  Mars Petcare’s $119 million acquisition of animal fitness tracking application and monitor developer Whistle 

  The $65 million acquisition of restaurant delivery service LAbite by GrubHub

  E.W. Scripps’ purchase of online humor and pop culture brand Cracked Entertainment from Demand Media for $39 million

In addition to Uber’s $3.5 billion round from PIF, Saudi Arabia’s main investment fund, Digital Media/Commerce investments during the first half of the 
year included:

  Online organic marketplace Thrive Market’s $111 million round of funding led by Invus

  The $100 million Pitango Growth Partners-led investment in on-demand ride-sharing company Via Transportation

  Health insurance marketplace Bright Health’s $80 million round of funding led by Bessemer Venture Partners and New Enterprise Associates

  Pet eCommerce company Bark’s $60 million round of funding from August Capital, RRE Ventures, and Resolute Ventures

  Google Capital’s $46.4 million investment in care services marketplace Care.com 
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Digital Media/Commerce

Most Active Digital Media/Commerce Subsegments

Digital Media/Commerce Transactions by Type of Buyer/Investor
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M&A and Investment Activity

There were 174 transactions (70 acquisitions and 104 investments) in the Digital Advertising segment during 1H16, of which 119 had aggregate reported value 
of $3.9 billion. Compared to 1Q16, value in the second quarter remained flat, while volume was down nine percent. Vertical Search and Digital Video were the 
most active subsegments in the first half of the year with 40 and 33 transactions, respectively. In addition to Telenor’s $360 million acquisition of cross-device 
retargeting startup Tapad, transactions during the first half of the year included:

  AT&T’s acquisition of video streaming management and distribution platform Quickplay Media

  The purchase of in-store mobile advertising solutions company Retailigence by retail proximity marketing company ShopAdvisor

  Internet Brands’ acquisition of ACE Tech, a provider of lead management programs and marketing services to automotive dealerships

  The sale of PageScience, a provider of programmatic advertising and targeting for pharmaceutical marketers, to AccentHealth

Digital Advertising investments in 1H16 included:

  China-based online vehicle search platform Bitauto’s $350 million round of funding from Baidu, Tencent, and JD.com 

  The $34 million Columbus Partners-led investment in programmatic ad network Collective  

Buyers & Investors

The reported volume and value of transactions completed by strategic buyers decreased 11 percent and 40 percent, respectively, between the first and 
second quarter. The most active strategic buyer during 1H16 was Blackhawk Networks with three acquisitions. Private equity buyers announced two deals in 
the first half of 2016, compared with the three deals completed in the second half of 2015. There were 104 venture and growth capital investments in 1H16, of 
which 49 were in the second quarter.
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Digital Advertising

Most Active Digital Advertising Subsegments

Digital Advertising Transactions by Type of Buyer/Investor
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Marketing Technology

M&A and Investment Activity

A total of 477 deals (163 acquisitions and 314 investments) were completed in the Marketing Technology segment in 1H16, of which 322 had a reported 
aggregate value of $16.5 billion. Activity in the second quarter of the year was driven primarily by the Analytics & Targeting and Content Management 
subsegments, which reported 47 and 29 transactions, respectively. In addition to Salesforce’s pending $2.8 billion purchase of Demandware, Marketing 
Technology M&A in the first half of the year included: 

  The acquisition of AdGear, a developer of ad serving tools for media agencies and publishers, by Samsung in a transaction valued at $50 million

  Oracle’s $50 million acquisition of Crosswise, a developer of cross device data solutions for demand-side platforms 

  Adobe’s acquisition of content marketing and social engagement platform LiveFyre

Analytics & Targeting was the most invested subsegment during the first half of 2016 with 75 transactions announced, accounting for nearly one-quarter 
of total investments in the segment. Compared to the first quarter, investment activity in the Marketing Technology segment increased nine percent, while 
reported value remained flat.
 
Marketing Technology investments in 1H16 included:  

  Social media marketing platform Spredfast’s $50 million round of funding from Riverwood Capital, Austin Ventures, Interwest Partners, Openview Venture 
Partners, and Lead Edge Capital

  Silversmith Capital Partners’ $30 million investment in affiliate campaign management platform Impact Radius

  The $30 million raised by data onboarding and tag management platform Signal Digital from I2A, Pritzker Group Ventures, Baird Capital, and EPIC Ventures

  The $30 million raised by brand video engagement solutions company SundaySky in a round of funding led by Viola Capital Partners

Buyers & Investors

Majority transaction activity in 1H16 was dominated by strategic buyers, which completed 151 deals, 23 of which had an aggregate reported value of $5.6 
billion. Vista Equity Partners announced three acquisitions in the first half of 2016, including the pending take-privates of Marketo and Cvent. Venture and 
growth capital investors’ level of activity and value of reported deals remained steady quarter-over-quarter in the first half of the year, with 157 transactions 
announced in the second quarter, of which 147 were worth a reported $2.3 billion in value.

Most Active Marketing Technology Subsegments

Marketing Technology Transactions by Type of Buyer/Investor
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Agency & Marketing Services

M&A and Investment Activity

There were 161 transactions (150 acquisitions and 11 investments) in the Agency & Marketing Services segment in the first half of 2016, of which 29 were worth 
$1.7 billion in aggregate reported value. Segment activity and value in the second quarter were down 23 percent and 59 percent, respectively, compared with 
1Q16. Digital Agency was the most active subsegment during 1H16 with 68 deals, of which 11 were reported at $443 million in aggregate deal value. Agency & 
Marketing Services transactions in the segment during the first half of the year included:

  The acquisition of Clearlink, a provider of marketing and technology-enabled customer acquisition services for the home services and insurance sectors, by 
Sykes for a reported $207 million (a Petsky Prunier-led transaction)

  Golden Gate Capital’s $60 million minority investment in strategic communications firm Sard Verbinnen, reportedly valuing the company at approximately 
$150 million 

  The $25 million acquisition of healthcare public relations consultancy Pegasus Public Relations by UDG Healthcare

  Clayton, Dubilier & Rice’s pending buy-out of TRANZACT, a provider of direct-to-consumer sales and marketing solutions for insurance carriers, from White 
Mountains Insurance Group (a Petsky Prunier-led transaction)

  Omnicom Health Group’s acquisition of BioPharm Communications, which specializes in proprietary, multi-channel marketing programs to physicians and 
healthcare practitioners for pharmaceutical and biotechnology clients (a Petsky Prunier-led transaction)

  Audax Private Equity’s acquisition of promotional products distributor HALO Branded Solutions

  WME|IMG’s acquisition of experiential marketing services agencies Fusion Marketing and IMG Live

Buyers & Investors

The most active buyer in the segment during the first half of the year was Dentsu with 16 acquisitions. The largest transaction in the segment in 1H16 was 
SoftBank’s $250 million minority stake in WME|IMG at a reported valuation of $5.5 billion.

Most Active Agency & Marketing Services Subsegments

Agency & Marketing Services Transactions by Type of Buyer/Investor
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A total of 90 transactions (73 acquisitions and 17 investments) were reported among Traditional Media companies in 1H16. Thirty-seven of these deals had 
nearly $19 billion in aggregate reported value. Segment volume in 2Q16 was up 25 percent from the previous quarter with 50 transactions, 19 of which were 
reported at $10.3 billion in aggregate value, an increase of 18 percent versus the previous quarter. In addition to Lion Gate’s pending acquisition of Starz, NBC’s 
pending purchase of DreamWorks, and Dalian Wanda’s acquisition of Legendary Entertainment, Traditional Media transactions during the first half of the year 
included: 

  The $400 million round of funding raised by production studio Relativity Media from Maple Leaf Capital

  The acquisition of cricket broadcaster Willow TV by Times Internet for a reported $100 million

  UBM’s purchase of Business Journals, a producer of fashion trade shows, for $69 million

  The acquisition of trade publications and events company Bisnow by The Wicks Group for a reported $50 million

  Marketing events company Content Marketing Institute’s sale to UBM for $17.6 million 

Buyers & Investors

Reflecting the continued consolidation of a mature space, strategic buyers dominated Traditional Media activity and accounted for more than 71 percent of 
transaction activity and 95 percent of reported deal value in the segment during the first half of 2016. The most active strategic buyer in the segment during 
the first half of the year was Live Nation with three acquisitions. 
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Traditional Media

Most Active Traditional Media Subsegments

Traditional Media Transactions by Type of Buyer/Investor
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Petsky Prunier is one of the leading investment banks in the technology, media, marketing, eCommerce, and healthcare industries. Our firm’s merger 

and acquisition and private placement advisory services reflect a unique blend of product specialization and industry expertise. Together with strategic 

consulting firm Winterberry Group, a Petsky Prunier company, our organization represents one of the largest industry-specific advisors providing strategic 

and transactional services. We offer global reach supplemented through our partnerships with investment bank The Mountain Capital Group in China,  

as well as Allegro Advisors and o3 Capital in India. Securities transactions are processed through Petsky Prunier Securities LLC, a member of FINRA and 

an affiliated entity.


