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  1H14 Review of M&A and Investment Activity in the Technology, 
Software, and Information & Business Services Industries: 

  1,470 Transactions Totaling a Reported 
$80 Billion

    Marketing Technology was the Most Active Segment in 1H14 
with 531 Transactions

    Technology & Communications was the Highest Value Segment 
with $28.5 Billion in Reported Deal Value

  During the first half of 2014, Petsky Prunier tracked 1,470 M&A and investment transactions 

for a total of $80 billion across four broad segments: Marketing Technology, Technology  

& Communications, Software, Information & Business Services. Marketing Technology 

was the most active segment in 1H14, accounting for 36 percent of total volume 

during the first six months of the year with 531 transactions, of which 347 were worth 

$12.2 billion in aggregate reported value. Technology & Communications was the highest 

value segment with $28.5 billion in value. Note, one mega-transaction announced during 

1H14, Facebook’s $19 billion acquisition of WhatsApp, was excluded from this analysis  

to limit comparative distortions.  
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M&A Activity

Acquisitions accounted for 47 percent of total transactions and 79 percent of 
reported value in 1H14. Software was the most active M&A segment with 
228 acquisitions, of which 56 were worth $21.2 billion in value. Security 
Software was the most active M&A subsegment in the Software segment 
with 41 acquisitions, of which 10 were worth $999 million in aggregate 
reported value. The largest acquisitions in the Software segment were:

   Oracle’s pending $5.3 billion acquisition of MICROS Systems, 
a provider of information technology solutions for the hospitality and 
retail industries, at a valuation of 3.5x revenue and 17.7x EBITDA

   Star Investment Holdings and Partner Group’s $4.4 billion acquisition 
of healthcare IT company Multiplan 

   Charterhouse Capital Partners’ $2.3 billion purchase of online training 
company Skillsoft

   BSP’s $864 million purchase of Japan-based data management 
solutions company Beacon Information Technology 

   Dassault Systemes’ $750 million acquisition of Accelyrs, a developer 
of scientific business intelligence software and solutions, at a valuation 
of 4.5x revenue

Marketing Technology was the next most active M&A segment with 
209 acquisitions, of which 49 had an aggregate reported value of 
$7 billion. Analytics & Targeting was the most active subsegment in 
Marketing Technology with 42 acquisitions, of which 11 had reported 
value totaling $3.6 billion. Compared to 2H13, acquisition activity in 
the Social Technology and Analytics & Targeting subsegments increased 
182 percent and 62 percent, respectively, with a combined total of 
73 control transactions worth $3.8 billion in reported value, including 
Berkshire Partners’ $2.5 billion acquisition of Catalina Marketing. 
Acquisitions in the Marketing Technology segment included:

   Google’s $650 million acquisition of UK-based DeepMind, 
which develops technologies for eCommerce and game platforms

   Verint Systems’ $514 million purchase of KANA Software, a provider 
of customer service solutions 

   GTCR’s $447 million acquisition of marketing and PR software 
provider Vocus, valued at 2.4x revenue

   Oracle’s acquisition of DMP BlueKai for a reported $400 million, 
valued at 6.3x revenue

   Acxiom’s $310 million pending purchase of data onboarder LiveRamp 
at 8.9x revenue

   AOL’s acquisition of attribution company Convertro for approximately 
$89 million in cash at closing plus earn-out, while Google acquired 
competitor Adometry the same day (terms of the Google/Adometry 
deal were not announced)

Technology & Communications was the highest value segment with 
98 deals, of which 30 were reported at $25.3 billion (not including 
Facebook’s $19 billion acquisition of mobile messaging provider 
WhatsApp). Enterprise Mobility was the most active subsegment with 
18 acquisitions, three of which were reported at $1.5 billion in aggregate 
value. M&A activity in the Financial Technology subsegment was also 
strong with 13 acquisitions, of which five were worth $523 million. 
Technology & Communications transactions included:

   Yahoo Japan’s $3.2 billion purchase of Japan-based mobile internet 
services provider eAccess

   Elliot Management’s $3.2 billion purchase of Riverbed Technology, 
which develops solutions for information technology performance, 
at a reported valuation of 3.2x revenue and 24.8x EBITDA

   Lenovo’s $2.9 billion acquisition of Motorola Mobility
   VMware’s $1.5 billion purchase of AirWatch, an enterprise mobile 

management and security services provider
   Birch Communications’ $326 million purchase of information 

technology provider Cbeyond at a valuation of 0.8x revenue and 
4.9x EBITDA 

Investment Activity

There were 778 investments during 1H14, of which 691 were worth 
$16.4 billion in aggregate reported value. Marketing Technology was 
the most active and highest reported value segment for investments, 
accounting for 41 percent of volume and 32 percent of reported value. 
A total of 322 investments were completed in the Marketing Technology 
segment, of which 298 had a reported value of $5.2 billion. Activity 
in the segment was led by the Analytics & Targeting and Mobile 
Technology subsegments, which together accounted for 34 percent of 
investment volume and 25 percent of reported value during the first half 
of the year. Investments in Marketing Technology included:
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   Alibaba Group’s $804 million investment for a stake in ChinaVision 
Media Group, which is involved in TV and film production, print 
media, and mobile new media

   Insight Venture Partners’ $250 million investment in Australia-based 
email marketer Campaign Monitor

   The $120 million investment led by Softbank in China-based 
Windoujia and its mobile app distribution platform

   Polaris Partners’ $100 million investment in InsideSales.com,  
a provider of on-demand dialer solutions and lead 
management software

   The $90 million funding in social CRM solutions provider Attensity 
by an unnamed international private equity fund and financial 
advisor company

Software was the second most active segment with 244 investments, 
of which 216 were reported at $4.2 billion. Security Software and 
Healthcare Software were the most active subsegments with 58 and 
28 investments, respectively, for a combined $1.3 billion in reported 
value. HR Software was the highest-value Software subsegment at 
$957 million, accounting for 23 percent of investment value in the 
segment. Of the 18 HR software deals, five involved online recruiting 
platform companies. Investments in the Software segment included:

   The Blackstone Group’s and GIC’s $750 million investment for 
a 44 percent equity stake in workforce management solutions 
company Kronos

   Kuwait Investment Authority’s $135 million investment in 
Nant Health, a cloud-based clinical operating systems provider

   The Google Ventures-led $130 million investment in Flatiron Health, 
which develops healthcare software for the oncology industry

The Technology & Communications segment had 132 investments 
in 1H14, of which 118 were worth $3.1 billion in aggregate reported 
value. The most active subsegments were Financial Technology, Big 
Data Technology, and Cloud Storage with 29, 21, and 13 investments, 
respectively. Data Center Technology was the highest value subsegment; 
of the 12 Data Center investments, 11 were reported at $689 million 
in aggregate reported value. The largest Technology & Communications 
investments in 1H14 included:

   The Alibaba Group-led $280 million investment in text and video 
messaging mobile application Tango

   Wellington Management’s $225 million investment in Pure Storage, 
a provider of enterprise storage solutions

   T. Rowe Price’s $160 million investment in big data company Cloudera
   The $100 million co-led investment from BlackRock and Passport 

Capital in Hortonworks, which develops, distributes, and supports 
an open source Apache Hadoop data platform

   Tiger Global Capital’s $100 million investment in copy data 
virtualization specialist Actifi

   The $75 million Insight Venture Partners-led investment in Tintri, 
a producer of smart storage for virtualization and cloud environments

Buyer & Investor Activity 

Strategic buyers accounted for 92 percent of all control transactions in 
1H14. Thirty-three percent of strategic deal activity (210 transactions) 
took place in the Software segment, of which 51 transactions were 
reported for $19.8 billion in aggregate value. There were 133 strategic 
acquisitions in the Information & Business Services segment, 
a 44 percent increase in deal value compared to 2H13. Of these,  
27 were worth $4.5 billion in aggregate reported value.

Buyout firms completed 54 deals during the first six months of the 
year, of which 18 were reported at $10.3 billion in value. Buyout 
transactions included:

   TPG Capital’s $1.5 billion purchase of warranty program and service 
provider The Warranty Group from private equity firm Onex

   Thoma Bravo’s $930 million acquisition of TravelClick, a provider  
of revenue tracking solutions and market intelligence for hotels

   Cinven’s $915 million acquisition of Medpace, which provides 
clinical development services for the pharmaceutical and 
biotechnology markets

   Insight Venture Partners’ and GIC’s $752 million pending acquisition 
of iParadigms, a provider of web-based solutions for plagiarism 
prevention and student feedback
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   The Summit Partners-led $550 million strategic investment 
in ABILITY Network, which offers workflow solutions that 
simplify clinical and administrative tasks for acute and post-acute 
healthcare providers

Venture and growth capital investor value increased 82 percent from 
2H13. The largest increase in activity occurred in the Information 
& Business Services segment where 80 investments were made – 25 more 
than the previous half-year period. Battery Ventures, New Enterprise 
Associates, and Andreessen Horowitz were the most active investors with 
14, 13, and 10 investments, respectively, during 1H14. 

IPO Activity 

Eleven companies completed their IPOs during 1H14. Four companies 
priced at the high-end or above their respective initial filing ranges and 
closed the period trading above their respective first-day closing stock 
prices. Within the Software segment, Amber Road closed 1H14 trading 
up 19 percent from its first-day closing stock price. Castlight Health, 
Paycom Software, Paylocity Holding Corporation, and Q2 Holdings 
closed the period trading below their respective first-day closing prices. 
Within the Technology & Communications segment, Aerohive Networks 
and Borderfree completed their IPOs. Each priced at the middle or high-
end of their initial filing ranges, but closed the period trading below their 
respective first-day closing prices.

Technology, Software, and Information & Business Services Industries

2Q14 M&A and Investment Activity
($ in Millions)

2Q14 M&A and Investment Activity

In 2Q14, Petsky Prunier tracked 728 M&A and investment transactions, 
of which 432 were reported at $36.4 billion in value. Compared to 
1Q14, reported volume and value decreased two percent and 17 percent, 
respectively. Marketing Technology was the most active segment with 
258 investments and M&A transactions; of these, 170 were reported  
at $4.3 billion in aggregate value, down 46 percent in value from 1Q14. 
Acquisitions represented 47 percent of deal activity, with strategic buyers 
accounting for 91 percent of control transactions. The Software segment 
accounted for 35 percent of acquisitions and more than $11.9 billion 
in reported value. Of 31 private equity buyout transactions, 14 were 
completed in the Information & Business Services segment. There were 
391 venture capital and growth investments during the quarter, of which 
344 were reported at $6.9 billion in value. Marketing Technology was 
the most active segment among investors with 161 investments, of which 
149 were worth $2.5 billion in aggregate reported value.

[continued from page 3]
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Marketing Technology

M&A and Investment Activity 

With 258 deals in 2Q14, of which 170 were reported for $4.3 billion, M&A and investment volume in the Marketing Technology segment decreased 
five percent from the previous quarter, while value was down by 46 percent. Cloud-based marketing tools were the primary focus of Marketing 
Technology M&A and investment activity. Transactions in the segment during 2Q14 included:

  IBM’s $270 million acquisition of Silverpop Systems, a provider of email marketing software and services, at a valuation of 3.4x revenue
  Insight Venture Partners’ $250 million investment in Australia-based email marketer Campaign Monitor
  AOL’s purchase of attribution company Convertro for approximately $89 million in cash at closing plus approximately $2 million in converted 
stock awards and a $10 million earn-out 

  Google’s acquisition of Adometry, another attribution technology provider 

Investors drove the majority of activity in the Marketing Technology segment in 2Q14, accounting for 61 percent of deals and 57 percent of reported 
value in the segment. Together, investments in the Analytics & Targeting and Social Technology subsegments accounted for 33 percent of investment 
volume in the segment and 26 percent of value in 2Q14. In addition to the 36 investments in analytics providers, venture and growth capital firms 
also completed investments in social marketing technology companies, including: 

  The $90 million investment in social CRM solutions provider Attensity by unnamed investors 
  The $40 million investment in enterprise social relationship platform Sprinklr led by ICONIQ Capital
  The $9 million GGV Capital-led investment in BandPage, a social application for artists to grow and interact with their fan bases by sharing 
their music, videos, photos, and tour dates online

Buyers

Strategic buyers accounted for 96 percent of control transactions with 93 acquisitions, while private equity buyers completed four transactions. 
The Analytics & Targeting subsegment accounted for 28 percent of strategic buyer activity in the segment and 22 percent of venture/growth capital 
investor activity.

Most Active Marketing Technology Subsegments

Marketing Technology Transactions by Type of Buyer/Investor
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M&A and Investment Activity 

There were 69 technology and 27 communications transactions in 2Q14 worth $3.5 billion and $8.2 billion in reported value, respectively. 
Total quarter-over-quarter activity in the Technology & Communications segment decreased 28 percent, while reported value fell 30 percent. 
The most active subsegment was Financial Technology with 14 deals, 11 of which were reported at $312 million in value, including:

  The $35-million investment from Index Ventures and Ribbit Capital in automated investment manager Wealthfront
  The $25 million investment from a consortium of investors in ShopKeep POS, a mobile payments technology company 
  The Discover Financial Services-led $19 million investment in Buzz Points, an online payment system and mobile payments network provider 

There were 12 transactions in the Data Center Technology subsegment, of which eight were reported at $1.8 billion in value, including Sandisk’s 
$1.2 billion pending acquisition of data center technology developer Fusion-io. Transactions included:  

  Wellington Management’s $225 million investment in enterprise storage solutions provider Pure Storage 
  A $24 million investment in Igneous Systems, a data center infrastructure company
  Panduit’s acquisition of SynapSense, a provider of data center infrastructure management solutions
  Converged Technology Professional’s purchase of data center technology services platform WeVault 
  Park Place Technologies’ acquisition of the data center maintenance services division of Cycom Canada 

Buyers

Strategic buyers had 36 transactions during the quarter, of which 11 were reported for $10.1 billion in value (86 percent of all deal volume in the 
segment). There were only three buyout transactions during the quarter. Venture and growth capital investor activity and reported value decreased 
24 percent and 35 percent from 1Q14. Of 57 investments in 2Q14, 10 were in the Financial Technology subsegment. 
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Technology & Communications

Most Active Technology & Communications Subsegments

Technology & Communications Transactions by Type of Buyer/Investor
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A total of 245 Software transactions, including 128 minority investments, were announced in 2Q14. Of these, 152 were reported at $14.1 billion 
in value. Security Software was the most active subsegment during the quarter with 48 deals, of which 34 were reported at $585 million in value. 
Security software deals included:

  Andreessen Horowitz’s $90 million investment in Tanium
  FireEye’s $70 million acquisition of cybersecurity company nPulse Technologies
  The $40 million investment led by Adams Street Partners in TeleSign, an internet fraud protection and authentication services company

Activity in the Software Development Tools subsegment increased 85 percent in 2Q14 with 24 transactions (12 acquisitions and 12 investments), 
up from 13 in the previous quarter. Transactions in the Software Development Tools subsegment during 2Q14 included:

  The $60 million investment from Pine River Capital and Wellington Management in Apigee, a developer of API management software 
  Scale Venture Partners’ $21.5 million investment in Pantheon Systems, which provides a professional platform that enables developers to build, 
launch, and run Drupal and WordPress websites

Healthcare software had 22 transactions (14 acquisitions and eight investments) in 2Q14. Of those deals, 12 were reported at $3.7 billion in aggregate 
value. Transactions in the subsegment during the quarter included:

  Amsburg’s $2.4 billion purchase of anesthesia solutions provider Sheridan Healthcare
  West’s $265 million acquisition of Health Advocate, which provides health advocacy and assistance services and solutions
  Kuwait Investment Authority’s $135 million investment in Nant Health, a cloud-based clinical operation systems provider

Buyers

There were 107 strategic acquisitions and 128 transactions completed by venture/growth capital investors in 2Q14. Private equity buyers closed 
10 acquisitions, only one of which was reported for $352 million in value. The most active strategic buyers in the segment included Google, WPP, 
and Accenture with eight, three, and three transactions, respectively.
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Software

Most Active Software Subsegments

Software Transactions by Type of Buyer/Investor
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The Information & Business Services segment remained active in 2Q14 with 129 transactions, of which 49 were reported at $6.2 billion in value. An 
increase in IT budgets and industry demand drove M&A and investment activity in the IT Consulting/Systems Integration subsegment during the 
quarter, accounting for 29 percent of deals and 19 percent of reported value. The majority of value in the subsegment was a result of Atos’ $924 million 
acquisition of France-based IT solutions provider Bull Societe Anoyme. Additional IT Consulting transactions included:

  Red Hat’s $175 million purchase of Inktank, an open source professional and support services provider
  The $42 million investment in Centrify, a provider of integrated software solutions for cross-platform systems and applications, from investors 
including Samsung Ventures, Fortinet, and Docomo Capital

  LogMeIn’s acquisition of systems integrator Ionia

There were 17 transactions (11 acquisitions and six investments) in the Healthcare Information subsegment during the quarter, of which six reported 
$767 million in value. Largely due to Summit Partners’ $550 million acquisition of ABILITY Network, the Financial Information subsegment 
accounted for 16 percent of reported value in the segment. There were eight Financial Information transactions in 2Q14, including:

  The Blackstone Group and GS Capital Partners’ $975 million acquisition of Ipreo, a provider of market intelligence, data, and technology solutions 
to participants in the capital markets

  The $28 million investment by Northwestern Mutual Capital in LearnVest, an online personalized financial planning platform 
  Canvas Venture Fund’s $15.5 million investment in online financial advisor platform FutureAdvisor
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Information & Business Services

Buyers

Strategic buyers made up the majority of activity in the segment during 2Q14, accounting for 54 percent of deals and 55 percent of reported value. 
Venture and growth capital investment activity was up 29 percent compared to 1Q14 with 45 transactions, up from 35 in the previous quarter.  
Private equity buyers completed 14 acquisitions, three of which were worth $1.8 billion in aggregate reported value.

Most Active Information & Business Services Subsegments

Information & Business Services Transactions by Type of Buyer/Investor
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Selected Recent Transactions
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www.petskyprunier.com

Expertise. Commitment. Results.

About Petsky Prunier LLC

Petsky Prunier is one of the leading investment banks in the technology, media, marketing, eCommerce, and healthcare industries. 

Our firm’s mergers and acquisitions and private placements advisory services reflect a unique blend of product specialization and industry 

expertise. Together with strategic consulting firm Winterberry Group, a Petsky Prunier company, our organization represents one of 

the largest industry-specific advisors providing strategic and transactional services. In addition, we offer international reach through our 

partnership with Altium. Established for more than 20 years and privately owned, Altium is an international investment bank operating 

from eight offices across Europe. Securities transactions are processed through Petsky Prunier Securities LLC, member of FINRA/SIPC.
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